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Data Warehousing
Data warehousing has developed to be a widespread data management system. Contrary to databases, the data warehouse contains extremely large aggregates of data stored across a variety of organizational databases. Thus, a data warehouse is defined as a centrally controlled and definitely accessible replica of data collected from the various transaction information systems of a firm or an individual. In a nutshell, it serves as a data aggregation, organizing, cataloguing, and structuring center in order to expedite population-based inquiries, exploration, and analysis; a form of data mining. 
History of Data Warehousing
 Data warehousing is not a new innovation it has been in existence for more than 20 years. The first major foundation for operative data warehousing was realized in the early 1990s and even early 2000s. Traditional data warehousing was built with fact and dimension tables using relational database management systems, such include; IBM DB2, Oracle Server, MySQL, PostgreSQL, and Microsoft SQL among others. Despite that it operated smoothly for traditional firms, problems started arising with the continuous growth of consumer and operational data (Devlin & Cote, 1996).
Consequently, as a response to these surfacing problems, the 2000s show the designing of appliance type systems known as Analytics Appliances and In-Memory Databases that could aid in managing the subsequent growth in data. This development brought a far-reaching change in the realm of data warehousing, however, it also brought with it colossal financial overhead as only bigger entities with adequate budgets could manage the purchasing and maintenance costs of the appliances. 
Subsequently, 2005 show the release of the open source data platform; Hadoop as an extension to the data warehouse architecture that aimed at reducing the conventional scaling restrictions associated with relational database management systems. However, the Hadoop was typically expensive and complex for most entities as it was only adopted as a solution for certain kinds of clients. The limitations associated with the previous data platform innovations led to the current widely accepted cloud to compute-intensive applications (cloud computing) such Google Big Query, Redshift, Azure Data Warehousing, and snowflake among others (Zikopoulos & Eaton, 2011).  
Current Use of Data Warehousing
It is evident that there have been several major revolutions in data management. However, currently, world ELT is being considered the standard innovation in big data systems. ELT is a particularity of the Extract, Transform, Load, which is a data integration process in which conversion takes place on a transitional server prior to being loaded into the target (Marakas, 2003). In simplicity, ELT permits input and transformation of raw data directly into the target. The ETL model is known for its capability to reduce load times. The processing capability of ELT attracts firms to take advantage of built into a data warehousing infrastructure that with less time in data transit and is substantial cost-effective. Companies such as Wal-Mart, eBay and Apple have employed ELT database platforms to analyze boatloads of their transactional data.
· Wal-Mart
Wal-Mart is widely recognized for its mastery in supply chain management. This mastery hails from its capability in its data warehouse. With the retail giant’s deployment of Teradata’s, its data warehouse operational system have indicated exponential growth double digits leaping big for the entity. Through its data warehouses, Wal-Mart is capable of leveraging operational data collected by its point-of-sales systems to attain unmatched acumen into the procuring behaviors of its more than a hundred million clienteles as well as managing over twenty-five thousand suppliers in logistics. (Sen et al. 2006)
· eBay
eBay has realized success from its data warehousing capability. The entity has deployed two big systems. Its prime data warehouse is 9.2 petabytes while its “singularity system” with the capability of storing web clicks and other “big” data exceeds 40 petabytes. Despite the assumptions that eBay may be operating two exclusively separate data environs, all of its systems support data into and out of Hadoop. Thus, eBay has the latent to analyze its data efficiently regardless of the amount (Sen, et al. 2006). 
Common Attitudes towards Data warehousing
It is generally presumed that successful data warehousing ventures can benefit entities that implement them.  The general argument is that by obtaining data from supplementary sources about customers and including it to their prevailing data, entities can precisely target their needs (Chenoweth et al. 2006). On the other hand, the customer benefits because he or she can select easily locate their desired products and services.  Thus, the collection and merging of this data increase customer satisfaction as products and services are tailored and customized based on the needs and desires of customers.
In another perspective, data warehousing improves organizational productivity. Entities such as Wal-Mart, MCI, Sears, and Microsoft have documented their IT productivity enabled-success stories based on their adamant use of data warehousing. These companies among others which have implemented data warehousing to integrate and store their data hold similar presumption that a well-run data warehouse database can improve an entity’s corporate image. In addition to an entity being portrayed as a technological leader, profound relevant data mining is essential in meeting customer needs.  For instance, Wal-Mart has disputably benefitted in amplified prestige through their prowess in technology application. 
Own Attitudes towards Data Warehousing
Based on the trends in data warehousing and the margins it has revolutionized contemporary business process, data warehousing is of great significance. My argument is that when businesses deploy data warehousing, they become environmentally sustainable as they help reduction of wastes. This is because data mining from data warehouses can result in customers with a higher tendency to purchase commodities, entities can target few people but still record prospective volume of sales. Corporations such as YouTube have benefited from data warehousing as they are able to direct their feeds to their customers based on their content viewership, customers get to benefit from their customized content as the company gets to benefit from customized ads.
Fundamental   Advantages and Disadvantages of Data Warehousing
There are several fundamental advantages and disadvantages involved with using a data warehouse. First, one of the prime advantages of utilizing a data warehouse is that firms and individuals have the capability to access a consistently large amount of data and information (Chen & Frolick, 2000). Relevant and aggregated organized data can definitely assist a firm in increasing its profits, as well as in reducing the cost of computing.  This is possible because with data warehousing data from diverse positions can be pooled in one point. 
Secondly, employing data warehousing enables a firm to gain a competitive advantage.  This is evident given the high returns on investment for those entities that have deployed data warehousing and its accompanying technology.  Companies gain competitive advantage especially by permitting decision-makers to access data that reveals customer behaviors regarding trends, needs, and demands (Thakur, 2018). As such, data warehousing benefits firms in terms of providing better enterprise intelligence, enhancing customer service as well as enhancing customer service. This can be justified on the sense that decision-makers can get to know what type of distribution channel is effective or what product promotions have an impact on revenue?
On contrary, implementing data warehousing results to underestimation of resources of data extraction, cleaning, and loading into the warehouse. In some cases, the inputted data can lead to data homogenization which ultimately leads to the loss of some vital value of the data. Subsequently, data warehousing are difficult to maintain. Entities considering using this technology need to decide if the paybacks outweigh the costs, given that the acquisition of a data warehouse, demands maintenance related costs definitely (Chen & Frolick, 2000).

Prevailing View that Experts Hold about the Likely Future of Data Warehousing
The revolution of big data has brought about exponential modifications to how entities can collect, store, manage and evaluate their specific data. It is anticipated that in the future, firms are going to go wholly data warehousing in order to take millions of rows of distinct bits of data that can assist them in generating concurrent, instantaneous understandings to enhance them make smarter, data-driven inferences and conclusions (Satell, 2014).
According to John Haddad; Senior Director, Big Data Product Marketing at 
Informatica,  Big Data projects are projected, to begin with, data warehouse optimization and eventually leading to handling data as an asset. This will compel firms to demand more data and more types of data leading to costly upgrades as well as an integrated approach for managing the lifecycle of data (Satell, 2014). Hence, more firms are expected to offload data from traditional databases and warehouses by adopting new Big Data technologies, such as Hadoop, in order to access and analyze data effectively. 
  Mark Beyer, Research VP, Information Management at Gartner projects that the ordinary data warehouse marketplace will progress into a vital makeshift phase. He further argues that data warehouse will ultimately evolve into three distinct technology areas, with the key focus being defining the stability of data usage by corporate analysts (Satell, 2014). Thus, firms will have the ability to access and deploy data with an appropriate technological methodology through a synchronized control center. This means data warehouse will become a dynamic data integration and transformation platform that distributes reliable performance through virtual, physical, and distributed information semantic.
 Finally, Imad Birouty, Director of Product Marketing at Teradata believes that believes the imminent data warehousing evolve in a positive direction. He holds the view that data warehouse will ultimately become a combined initiative that will fuse multi-structured data and analytics (Satell, 2014). Thus, users will have immediate access to relevant data with different stakeholders with the importance aimed at facilitating actual business value.
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